


deals. Mike Cahill, CEO of Hos-
pitality Real Estate Counselors,
suggested in January that quality
product will hit the market in the
next six months. But the majori-
ty of buyers and sellers say proper-
ty valuations still are unclear and
bringing a hotel to the market now
is too risky.

“Right now a lot of own-
ers haven't reached the point yet
where something worse is going to
happen to them if they don’t sell,”
Hennessey said. “They can ex-
tend, they can hold on, they can
wait to fight another day.”

Lenders simply are too busy to
deal with stacks of paperwork on
owners who are behind on mort
gage payments. But Cahill said if
you're an owner who’s underwater
on non-recourse deb, giving back
the keys may be the best answer.

“Just get out of the deal. Move
on,” he said. “Get on with your life
and be one of the buyers who are
going to buy hotels that are going

to double and triple their money.

“The real issue right now has to
do with some of the guys who are
recoursed and trying to work out
the logistics on that,” he said.

As the industry follows the
economy and tries to work out of
the depths of the current down-
turn, LIIC members said they

were unsure whether fundamen-
tals would return to 2007-like
numbers. Cahill said proper-
ty values were down 50 percent
since 2007, and he feared the in-
dustry would recover only a por-
tion of that.

Dan Lesser, senior managing
director of CBREs hospitality and

gaming group, said recovery could
be set back by events taking place
throughout the world—terrorism
and politics—that industry lead-
ers seem to be ignoring,

“There is stuff going on in the
world that is going to impact the
hotel industry one way or the oth-
er,” he said. “Nobody’s really fo-

From the moment they walk through the door, your guests are our
top priority. Whether it's fresh smelling rooms, shining bathrooms, soft
sheets, polished common areas or sparkling kitchens, delight your guests with the
P&G Professional Hospitality Cleaning Solutions. Our products help your staff

cused on that, and we probably
should be. Not necessarily plan for
it, butunderstand the implications
under different scenarios.”
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